
Overview report for garantibil.se  
(Jan – May 2015) 

Observationer: 
 
 
1.  Går inte att säga hur hemsidan presterar eller om användarupplevelsen är strukturerad 
2.  Implementationen Google Analytics 
3.  Blog & Support är subdomäner 
4.  Laddningstider 
5.  SEO 

Förslag på åtgärder (kort sikt): 
 
1.  Implementera Google Analytics fullt ut 
2.  Bestämma och implementera vad som ska mätas och hur utifrån verksamheten 
3.  Snabba upp laddningstider 
4.  Revidera den mobila versionen av sidan 
5.   Skapa rätt struktur i Google AdWords 



GA set up checklist 

INSTALLATION KLART

Skapa	ett	GA	konto

Installera	Scriptet	på	alla	sidor	på	hemsidan

Verifiera	att	Scriptet	finns	på	alla	sidor

Kontrollera	att	GA	börjat	fånga	statistik

Utse	en	administratör

Ge	läsa	rättigheter

Aktivera	Google	Webmaster	Tools

Skapa	mål	och	värden	på	målen

KPI

Skapa	visualisering	av	kanaler

Koppla	Google	AdWord

Spåra	annan	betald	söktrafik	från	Bing	och	Yahoo

Spåra	alla	typer	av	kampanjer	mha	"URL	builder"

Koppla	till	Google	AdSense

Aktivera	User-ID

Aktivera	E-handelsspårning

Aktivera	funktionen	intern	sökning

Filtrera	bort	robotar

Applicera	profilfilter

Exkludera	intern	trafik

Skapa	Backup	och	Testprofil

Säkerställ	att	det	finns	en	ofiltrerad	profil

Skapa	avancerade	segment

Skapa	anpassade	rapporter

Skapa	anpassade	alarm

Aktivera	händelsespårning

Tag	management	

Aktivera	spårning	över	flera	domäner

Aktivera	Demografiska	data

Annotations



General overview Sessions(2015/2014) 

Sweden 94% 
 
(Stockholm 47%) 
(Gothenburg 11%) 
(Skåne 9%) 

 
Demographic/Interest data 



Platforms & Source 

Default	Channel	Grouping Segment Sessions %	New	Sessions Bounce	Rate Pages	/	Session
Direct Mobile	Traffic 36332 45% 45% 2,70
Direct Desktop	Traffic 62777 56% 40% 3,45
Organic	Search Mobile	Traffic 33130 44% 28% 3,02
Organic	Search Desktop	Traffic 54026 48% 21% 3,92
(Other) Mobile	Traffic 7428 20% 51% 2,51
(Other) Desktop	Traffic 10684 21% 35% 3,47
Social Mobile	Traffic 5298 80% 72% 1,58
Social Desktop	Traffic 2360 38% 41% 3,74
Referral Mobile	Traffic 3550 15% 33% 3,41
Referral Desktop	Traffic 26208 21% 42% 3,87
Paid	Search Mobile	Traffic 2787 75% 43% 1,74
Paid	Search Desktop	Traffic 17018 75% 34% 1,94
Email Mobile	Traffic 367 19% 43% 2,38
Email Desktop	Traffic 894 16% 27% 4,21



Page Speed Suggestions 



Traffic source & Landing page 2015 

•  Buy before sell (also when start page is /) 
•  % new sessions in context with bounce 
•  Direct/Organic/Referral (Scewed)/Paid (+ New) 
•  Social 
•  Email (mailchimp?) 

404 



Landing page & source/medium 



Direct traffic & Exit page 

•  25% of the visitors exit from /köpa 
•  28% of visitors to /köpa exit from /köpa 
•  Is it desirable (compare to ”Thank You” page) or is the information  
     provided not sufficient to help the visitors. Does not say anything as 
     there are no structured experience for visitors 



Organic traffic & Exit page 

•  45% of the visitors exit from /köpa 
•  33% of visitors to /köpa exit from /köpa 
•  Is it desirable (compare to ”Thank You” page) or is the information  
     provided not sufficient to help the visitors. Does not say anything as 
     there are no structured experience for visitors 



Referral traffic & Exit page 

•  20 of the visitors exit from /köpa 
•  23% of visitors to /köpa exit from /köpa 
•  Is it desirable (compare to ”Thank You” page) or is the information  
     provided not sufficient to help the visitors. Does not say anything as 
     there are no structured experience for visitors 
(ex DN ad and low new visits and high bounce) 

Source Sessions %	New	Sessions Bounce	Rate
dn.se 10699	(25%) 38% 79%
online.csign.se 6117	(15%) 0% 20%
m.facebook.com 5284	(13%) 85% 75%
facebook.com 2081 36% 42%
blocket.se 1804 45% 58%
banners.host.bannerflow.com 1535 25% 36%
garantibil.desk.com 1507 0% 23%
mail.google.com 591 15% 25%
l.facebook.com 551 79% 49%
dub125.mail.live.com 454 5% 23%

Top	10	of	373



Paid traffic & Exit page 

•  27% (29%) of the visitors exit from homepage 
•  41% (38%) of visitors to homepage exit from homepage 
•  No significant change year on year 
•  Is it desirable (compare to ”Thank You” page) or is the information  
     provided not sufficient to help the visitors. Does not say anything as 
     there are no structured experience for visitors 



Paid traffic 

? 



Top Queries 

The actual search queries that triggered  
impressions of your AdWords ads. 

The queries that made garantibil show  
up in the Google search result (SERP). 



Goals & Conversion rates 

Event 
Destination 

Event 
Event 

Destination 

Event 
Destination 

Goal type 

Event goals:  
Downloads, mobile ad clicks, gadgets, Flash  
elements, AJAX embedded elements, and  
Video plays are all examples of actions you  
might want to track as Events. 

Destination goals:  
When you create a Destination Goal, you also have 
the option to create Funnel for that Goal. A Funnel is a 
sequence of pages that you anticipate users 
seeing before they reach the Goal. 



SEO summary 

Response Codes
All 146 100,00%
No Response 0 0,00%
Success (2xx) 129 88,36%
Redirection (3xx) 13 8,90%
Client Error (4xx) 4 2,74%
Server Error (5xx) 0 0,00%

Page Titles
All 18 100,00%
Missing 0 0,00%
Duplicate 15 83,33%
Over 65 Characters 15 83,33%
Below 30 Characters 0 0,00%
Over 482 Pixels 15 83,33%
Below 200 Pixels 0 0,00%
Same as H1 0 0,00%
Multiple 0 0,00%

Meta Description
All 18 100,00%
Missing 13 72,22%
Duplicate 2 11,11%
Over 156 Characters 1 5,56%
Below 70 Characters 2 11,11%
Over 928 Pixels 0 0,00%
Below 400 Pixels 2 11,11%
Multiple 0 0,00%

Meta Keywords
All 18 100,00%
Missing 18 100,00%
Duplicate 0 0,00%
Multiple 0 0,00%




